
Social Media Marketing Master  Course

Social Media Marketing

Lesson: Introduction to Social Media & 
Facebook Marketing



Agenda

• Why should marketers care about SM?

• Introduction to various Social Media Platforms

• Facebook Marketing Terminology

• How to approach content marketing on Facebook

• Facebook Newsfeed Algorithm and key algorithm 
parameters

• Facebook Videos and Facebook Live

• Facebook Page and Insights Demo



Participate effectively in this Lesson

• Watch the entire video in one sitting

• Have a notebook & a pen

• Make sure that you have no disturbances 
during the lesson

• Ask Questions



Why care about Social Media 



Massive Target Audience on SM



A large amount of time is spent on SM



Social Media for Marketing
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Introduction to key Social Channels



Key Social Media Channels



Facebook

Primary Audience:

▪ Facebook has users from all age 

demographics, making it one of the 

most diverse social channels

Primary Uses for Business:

▪ Building a community to engage 

users and drive conversations

▪ Build brand awareness

▪ Drive sales and generate leads 

through targeted advertising

Facebook Usage Among  

Key Demographics



Twitter

Primary Audience:

▪ Twitter’s largest demographic is 

young adults between the ages of 

18-29 (37%)

▪ A fairly opinionated audience that is 

open to sharing their thoughts in 

public

Primary Uses for Business:

▪ Building a community to engage 

users and drive conversations

▪ Build brand awareness

▪ Drive sales and generate leads 

through targeted advertising

▪ Listening & Monitoring

Twitter Usage Among  

Key Demographics



LinkedIn

Primary Audience:

▪ Comparatively older and mature 

audience

▪ Professional Network

Primary Uses for Business:

▪ Effective lead generation channel, 

particularly for B2B companies

▪ Drive industry thought leadership

▪ Post new job opportunities and 

recruit potential employees

LinkedIn Usage 

Among  

Key Demographics



Instagram

Primary Audience:

▪ Younger audience as compared to 

all other social platforms (except 

Snapchat)

▪ Mobile-only network

Primary Uses for Business:

▪ Build brand awareness through 

visually appealing content

▪ Drive sales and generate leads 

through targeted advertising

Instagram Usage Among  

Key Demographics



Pinterest

Primary Audience:

▪ Predominantly a relatively young 

female audience

▪ Popular place for those looking for 

inspiration on fashion, accessories, 

wedding, cooking, and do-it-

yourself projects.

Primary Uses for Business:

▪ Sharing visually appealing content 

that links to the website or blog for 

more information

▪ Build brand awareness through 

content/product boards that would be 

of interest

Pinterest Usage Among  

Key Demographics



Snapchat

Primary Audience:

▪ The youngest audience 

amongst all social platforms

Primary Uses for Business:

▪ Storytelling

▪ Sharing behind-the-scenes and 

exclusive content

▪ Engaging and interacting 

directly with your fans

Snapchat User 

Demographics



How to choose the right social channels 
for your business’ presence?



The target audience for your business 
must be active on those channels



Facebook Content Marketing 



Glossary of Facebook Terms

• Profile / Page / Group

• Reach / Engagement

• Impressions / Clicks

• Like, Comment, Share, React

• Organic / Paid

• Conversion



What are the top five activities that you 
as a typical user do on Facebook?

Hint:

Forget, for the next 5 minutes, that we are all marketers

Think like a USER!



What typical Facebook users do

TYPICAL 

FACEBOOK 
USER

Connect with 
friends and family

Share own updates & 
pictures, check-ins

Stay up to date – with 
news, interesting articles

Get entertained –
watch/share videos

Chat using messenger, 
Play games



Users only engage with content which 
adds VALUE to their lives. 

Value doesn’t only mean improving the quality of lives.

Making users think, have fun, learn something, making them connect 
to people, relate to something, feel something – all this is VALUE



Key Approach to Content Marketing on SM

• Be Social

• Think like a user, not like a marketer

• Focus on ADDING VALUE to your users



Question to ask yourself before you post 
any content to your brand page on FB

If I was the target customer for my brand, would I find 
this content useful, fun or valuable enough to be in my 
Facebook Feed?

If the answer is yes, only then does that content 
deserve to be published on a brand page



For any social platform, understand why 
the audience is present there and post 
content that strikes a chord with them

On Social Media, people want stories, not marketed 
content. Find something that resonates with them and 

engage effectively.



Facebook Content Algorithm



The Fundamental reason why Facebook 
has an algorithm

To ensure that users get to see content they really want 
to see and keep coming back to Facebook for more of it



The Facebook newsfeed algorithm takes 
into account 1,00,000 parameters



Post content that contributes positively 
to the User Experience on Facebook.

Focus on providing value and don’t worry about your 
reach.

If you can do this, you will never have to worry too 
much about all the factors that go into the algorithm.



Key factors in the Newsfeed Algorithm



Engagement trumps reach

Post 1———————————

——————————————

——————————————

——————————————

—-

Reach - 1000

Likes - 5

Comments - 2
Shares - 0

Reach - 500

Likes - 20

Comments - 10
Shares - 5

Post 2———————————

——————————————

——————————————

——————————————

—-



Make every post count

Quality > Quantity



Publish at key audience times



Negative Feedback adversely impacts reach



Engaging Content Examples



Informational and Share-worthy

Watch Video

https://www.facebook.com/ixigo/videos/vl.108177256267189/10153882474313270/?type=1


Educative



Content people can relate to



Content that connects emotionally

Watch Video

https://www.facebook.com/practo/videos/1092968514059522/


Content – Wishing users



Content – Wishing users



Content – Leveraging trending topics



Content – Leveraging trending topics



Content – Promoting Products



Video Marketing on Facebook



Facebook Video Growth



Facebook Video Growth

5 years from now, your News Feed will 

be probably all video

- Nicola Mendelsohn

VP (EMEA),

Facebook

”
“



Video Tips & Best Practices

• Always upload videos directly to Facebook as against 
sharing YouTube links

• Keep it short – Ideally < 2mins

• Choose an engaging thumbnail

• Capture attention in the first 2 to 3 seconds

• Ensure your video is engaging even when played on 
mute



Facebook Live Video



Ways to use Facebook Live

• Offline event live streaming

• Live Streaming of interviews

• Live Q&A sessions

• Live Product demos



Live Video Case Study

Watch Video

https://www.facebook.com/BuzzFeed/videos/10154535206385329/


Live Video Case Study



686 rubber bands, 40 minutes, 800,000 views & 
315,000 comments later.. 



Facebook Page and Insights
Live Demo



Tasks



Tasks for this session

• Creation of Facebook Page

• Creating a Facebook Group

• Creating an effective strategy for building a 
community for your business on Facebook



Live Session Agenda



Agenda for the Live Session

• Quick Recap & Summary

• Q & A

• Brainstorming on different successful content 
samples on Facebook - Images, GIFs, Videos 

• Key learnings from the above which can be 
applied to the content strategy for your 
business



Inbound Marketing Master Course

Thanks


